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Arguably, business as usual is not 
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The fashion and textiles industry generates 1-1.5%
of global GDP*

And produces 8% of global greenhouse gas 
emissions**
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Literature review Interview programme Survey of 150 executives
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They are implementing sustainability 
measures



And investing in new approaches



The pandemic could threaten progress

The EIU forecasts a decline in global retail sales volume 
of 6.3% in 2020.*

*EIU



But leaders are optimistic.

“[The pandemic] is a wake-up call for a lot of people. The whole 
industry has been hit really hard. But it is also an opportunity to 
renegotiate contracts and reprioritise spending.”  

- Kimberly Smith, Chief Supply Chain Officer, Everlane
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The need for data



Brands are collecting some data on their 
production processes



But a lack of comparable data and 
collection methods is a road block. 
We need standard metrics across the industry because right now there 
are various approaches and methodologies. We all want to reduce 
climate impact, we all want to use water more efficiently. But…there 
are 500 ways to do each of them. 

– Sustainability executive, Multi-national brand
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A lot of factors could drive change in the 
future



But without robust, comparable data, 
transformation will not be possible. 
“[Standardised data collection methods] reduce costs and aligns 
what you are measuring. If you could eventually use this data for 
consumer storytelling it would really help shoppers understand 
what products are sustainable.”

– Katrin Ley, Fashion for Good
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