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Speakers:  

Zitouni Ould-Dada, deputy director, office of climate change, biodiversity and environment, UN FAO  

Matt Close, business group president ice cream, Unilever   

Aldo Uva, CEO, CSM Ingredients 

Catherine David, director of collaboration and change, WRAP  

Merijn Dols, global director of open innovation & circular economy for food, Danone   

Gilberto Tomazoni, CEO, JBS  

David Wilkinson, head of agricultural procurement, PepsiCo  

Anna Turrell, head of environment, Tesco  

Cheryl Pinto, global head of values led sourcing, Ben & Jerry’s  

Daniella Vega, global senior vice president health & sustainability, Ahold Delhaize 

Ethan Budiansky, director of environment, World Cocoa Foundation 

Neil McGowan, global regulatory and wellbeing senior director, Kellogg 

Carmen Barker-Lemay, head of strategic partnerships, IIRR  

Cathy Pieters, vice president global sustainable ingredients, Mondelēz International 

Britta Gallus, head of corporate responsibility, METRO AG 

Gabriel Serber, director of sustainable development and social impact, Arcos Dorados   

Jessica Attard, head of health programme development, ShareAction 

Anna Barker, head of responsible business, Fairtrade 

Ignacio Gavilan, director of sustainability, The Consumer Goods Forum 

Anastasia Volkova, CEO, Regrow 

Merve Öztürk, food product safety Supervisor, Migros 

Olivier Tichit, director for sustainable supply chain, Musim Mas 

Henry Unwin, director of sustainability, Daylesford 

Britt Lundgren, director of organic and sustainable agriculture, Stonyfield Farm 

Tilmann Silber, strategy lead climate & nature, Barry-Callebaut 

Ashley McKeon, director of regenerative agriculture, Cargill 

Jane Lino, deputy director – projects, Proforest Brazil 

Birgitte Holter, VP Green Fertilizer, Yara 

Rikke Kyllenstjerna, senior vice president food chain and global key accounts, Yara 

Patrick Holden, CEO, Sustainable Food Trust 

Peter Maliseni, Malawi Soya Farmer 

Rukaiyah Rafik, Indonesian Palm Oil Farmer 

Marike de Peña, Banana farmer in the Dominican Republic 



Sibéal Bird, global sustainability lead, Kerry  

Fabian Bernal, head of sustainability, Delaval  

Juliana Lopes, director of esg, communications and compliance, Amaggi  

Anna-Karin Modin Edman, senior sustainability manager, Arla Foods  

Paul Gardner, chief procurement officer, Mars Pet Nutrition 
 

Gaël Lescornec, program manager cocoa & living income, IDH, The Sustainable Trade Initiative 
 
Stephanie Daniels, sr director, Sustainable Food Lab 
 
Day 1: 10th May, Food system transformation - All timings are in BST and are subject to change 

 

13.00-13.50 Climate action in practice: The supplier partnerships, training and financing that can deliver Scope 3 

GHG reductions at scale 

Emissions from agriculture and associated land-use change are commonly reported to account for nearly a quarter 

of GHG emissions worldwide. A major challenge is that agriculture is significantly less consolidated than other 

sectors; meaning that reducing supply chain emissions requires action by one-quarter of the global population. 

 

In this session, we will ask our panel of brands to share practical examples of how they have been able to reduce 

supply chain emissions. We will assess: 

 

• Food brands have established clear targets and a roadmaps towards emissions reductions with key supply 

chain partners: What’s happened so far? A discussion about results 

• Will we soon see breakthrough technologies and approaches to measure and monitor emissions reductions 

on the ground?  

• The investments in support, training and financing required to enable farmers and suppliers to act on 

climate: Is inter-company collaboration the answer, and is this happening, fast enough? 

• Case study examples into how companies have been able to drive supply chain decarbonisation and 

overcome the barriers to scale 

• Science-based targets: Are they really making a difference? What more needs to be done? Are there 

unintended consequences? 
 

Matt Close, business group president ice cream, Unilever  

David Wilkinson , head of agricultural procurement, PepsiCo 

Rikke Kyllenstjerna, senior vice president food chain and global key accounts, Yara  

Moderator: Ian Welsh, publishing director, Innovation Forum  
 

14.00 – 14.50 Sustainable nutrition: How large food businesses can show they are serious about the right to food  
  

The United Nations identifies the four key elements of the Right to Food as: Availability, Accessibility, Adequacy and 

Sustainability. This is a hugely complex area which requires alignment and action across a range of diverse 

stakeholders. In this session, we will assess the role of business in contributing to making this happen 
 

Our panel of experts will discuss the major barriers to healthy, affordable diets and provide practical examples of 

how business can intervene. We’ll also assess how business can work proactively with different stakeholders to 

influence policy discussion, close the income gap and create a positive impact at scale.  

 

Aldo Uva, CEO, CSM Ingredients 
Neil McGowan, global regulatory and wellbeing senior director, Kellogg 
Daniella Vega, global senior vice president health & sustainability, Ahold Delhaize 
Jessica Attard, head of health programme development, ShareAction 
 
Moderator: Toby Webb, founder, Innovation Forum  



15.00-15.50 Regeneration in action: What does a regenerative food company look like in practice?  

 

The climate targets which have been set are high, but the stakes are even higher. Many companies are looking 

towards regenerative approaches to meet their carbon reduction pledges, often through practices that sequester 

carbon in soil. However, transforming agricultural approaches at scale across supply chains is easier said than done.  

 

In this session we will ask our panel of experts, including farmers, their views on: 

 

• Beyond agriculture and forests, what does a regenerative business look like? 

• How can the principles of regeneration be put in place across the entire value chain?  

• How leading brands have implemented regenerative practices and the challenges they have encountered 

along the way 

• How to ensure social and economic indicators are incorporated into a regenerative strategy  

• Farmer perspectives into the pros - and cons - of regenerative agriculture and their experience of how 
corporate strategy translates to action on the ground 

Merijn Dols, global director of open innovation & circular economy for food, Danone 
Ashley McKeon, director of regenerative agriculture, Cargill 
Olivier Tichit, director for sustainable supply chain, Musim Mas 
Paul Gardner, chief procurement officer, Mars Pet Nutrition 
 
Moderator: Ian Welsh, publishing director, Innovation Forum  

 
16.00 – 16.20 Renewed commitments on forests and agriculture: How business can shift from strategy to action 

 

In this quick-fire Q&A session we will ask Gilberto Tomazoni, CEO of JBS to discuss some of the following points: 

 

• Climate roadmap: What does a holistic approach in valuing nature, land use and forests look like? 

• Supply chain consistency: Why direct and indirect supply chains should be priorities for producer businesses 

• How the global multi-national food business of the future will diversify, and manage business license to 

operate 

 

Gilberto Tomazoni, CEO, JBS  

 

Moderator: Toby Webb, founder, Innovation Forum  

 

16.30 – 17.00 Networking session 

Day 2 11th May: Farming, land use and regenerative agriculture  

 

13.00-16.00 Breakouts 

 

Benchmarking biodiversity: What does a credible 
biodiversity strategy look like? 
 

• Helen Crowley, director, Pollination 

• Olivier Tichit, director for sustainable supply 
chain, Musim Mas 

• Anna-Karin Modin Edman, senior sustainability 
manager, Arla Foods  
 

Moderator: Toby Webb, founder, Innovation Forum 

Supply chain resilience: The leading technologies and 
approaches to prepare farmers and food chains for the 
effects of climate change 
 

• Birgitte Holter, VP Green Fertilizer, Yara 

• Claes Johansson, Head of Sustainable 
Development, Lantmännen 

 
 
Moderator: Ian Welsh, publishing director, Innovation Forum 



Commodity driven deforestation: Cross-sector challenges 
and the key lessons learned 
 

• Ethan Budiansky, director of environment, World 
Cocoa Foundation 

• Tilmann Silber, global lead, thriving nature, Barry-
Callebaut 

• Jane Lino, Deputy Director – Projects, Proforest 
Brazil 

 
Moderator: Ian Welsh, publishing director, Innovation Forum 

 

Soil carbon: How to boost soil health and accurately 
measure the carbon benefits   
 

• Anastasia Volkova, CEO, Regrow 

• Carmen Barker-Lemay, head of strategic 
partnerships, IIRR 

• Britt Lundgren, director of organic and 
sustainable agriculture, Stonyfield Farm 
 

 
Moderator: Toby Webb, founder, Innovation Forum 

Data driven interventions for closing living income gaps 
 

• Gaël Lescornec, Program Manager Cocoa & Living 
Income, IDH, The Sustainable Trade Initiative 

• Rupert Day, Farmer Livelihood Advisor at Cargill 
Cocoa and Chocolate, Cargill 

 
 
Moderator: Yuca Waarts, senior researcher sustainable 
value chain development,  Wageningen University 
 

The farm of the future: How brands can incentivise and 
enable suppliers to develop solutions and adopt 
sustainable innovations 
 

• Cheryl Pinto, global head of values led sourcing, 
Ben & Jerry’s  

• Anna Turrell, head of environment, Tesco 

• David Horlock, Managing Director, BSI Group 
 

Moderator: Mary Linnell-Simmons, CMO, Peace Corps 

 

16.00 – 16.40 Farmer livelihoods: How business can boost farmer incomes and enable a transition to sustainable 

production 

 

For environmental and social progress to be made companies need to work across the value chain. In this session we 

will look at what companies are doing to improve the livelihoods of families in farming communities, through living 

income, cash incentives, reduction of child labour, and female empowerment.  

 

We will ask our panel for practical examples of what has worked and what successful schemes they have in place. 

 

Some key points we will discuss: 

 

• Global commitments to living income: How brands can overcome the barriers to implement living income 

programs at scale 

• Closing the gender pay gap: The role of business to empower women and marginalised groups within supply 

chains 

• The role of cash incentives: Can this work, and what this can look like at scale? 

 

Cathy Pieters, vice president global sustainable ingredients, Mondelēz International 

Anna Barker, head of responsible business, Fairtrade 
Stephanie Daniels, sr director, Sustainable Food Lab 
 
Moderator Dr Peter Stanbury, senior associate, Innovation Forum 
 
16.50 – 17.20 Networking Session 
 
 

 

 

 

 



Day 3: 12th May, Innovation, transparency and trust 

 

12.00-12.50 How carbon accounting can incentive and accelerate action within agriculture and land use  

 

The agriculture, forestry, and land-use sector account for more than 18% of global GHG emissions. There is therefore 

a huge opportunity for the sector to transform and deliver on climate mitigation through the conservation and 

restoration of natural ecosystems. This session will explore the importance of carbon accounting in this equation.  

 

We will assess how the right frameworks can function as catalysts and incentives for change within the 

food and land-use system.  

 

Our panel of key stakeholders will discuss: 

 

• The role of carbon accounting rules to incentivise the right interventions  

• Types of intervention that can conserve and restore natural ecosystems in landscapes that companies’ 

source from 

• Practical challenges of implementing and utilising carbon accounting in the forest and land-use sector 

• Opportunities for companies with land-use footprints to invest and scale up natural climate solutions at the 

landscape level 

• Why insetting may be the answer, and the credible offset programs out there you can use 

 

Zitouni Ould-Dada, deputy director, office of climate change, biodiversity and environment, UN FAO 

Patrick Holden, CEO, Sustainable Food Trust 

Henry Unwin, director of Sustainability, Daylesford 

Juliana Lopes, director of esg, communications and compliance, Amaggi  

Moderator: Toby Webb, founder, Innovation Forum 

 

13.00 – 13.40 Farmer sustainability perspectives: What they need to succeed, and regenerate 

 

Farmers from around the world will discuss how they feel buyers of their product can help them build resilience, 

access new income streams and improve rural livelihoods. 

 

Peter Maliseni, Malawi Soya Farmer 
Rukaiyah Rafik, Indonesian Palm Oil Farmer 
Marike de Peña, Banana farmer in the Dominican Republic 

Moderator: Mary Linnell-Simmons, CMO, Peace Corps 

 

13.50-14.30 Global commitments to tackle food waste: Supply chain solutions that improve productivity, whilst 

reducing costs, inputs and waste 

 

Despite our global agricultural systems producing more than enough food to feed everybody on the 

planet, millions of people worldwide still went hungry in the last year. The United Nations estimates 

that roughly one third of all the food produced for human consumption is lost or wasted every year. According to 

USDA Economic Research Service estimates that in the US alone up to 40% of waste occurs at supply chain level.  

 

In this session we’ll hear from expert speakers on the following topics: 

 

• Where along the supply chain is the majority of food waste coming from and why? 

• An exploration of circular food systems. What are they and how do they work? Are they a more practical and 

timely solution to tackling the waste at the source? If so, how? 

• Best practice case studies of food waste reduction programmes  

• What innovative solutions are on the horizon?  



 

Catherine David, director of collaboration and change, WRAP 

Merve Öztürk, food product safety Supervisor, Migros 

Sibéal Bird, global sustainability lead, Kerry 

Moderator: Ignacio Gavilan, director of sustainability, The Consumer Goods Forum 
  

14.40-15.30 Traceability and transparency: How brands can reconnect consumers with their food 

 

Innovation in agricultural technology is exploding as companies look for solutions to transform agricultural practices. 

However, which 'Next Gen' tech solutions are out there to engage consumers? In this session we will discuss the role 

new technologies and a new era in transparency can play in connecting consumers with their food and the supply 

chain it comes from.  

 

Our panel will discuss: 

• Practical examples where transparency has driven improved trust 

• Detailed examples of where technology has enabled that transparency 

• Tech bet smackdown: What are the three enabling technologies for transparency our panel would put 
money into, tomorrow, if they were leading VC groups 

 
Gabriel  Serber, director of sustainable development and social impact, Arcos Dorados  
Britta Gallus, head of corporate responsibility, METRO AG 
Fabian Bernal, head of sustainability, Delaval  

Moderator: Yuca Waarts, senior researcher sustainable value chain development,  Wageningen University  

 

Closing remarks from Ian Welsh 

 

 


